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L Think of your faverite televisin commerncial -
What product does it adharilee?

V.
A

2,. When you makee & purchase, do you usuAll buy the adwettised brand (the one you
racoghize) or another ane [say “Brand X7)? Give one example of aach.
Ll Adpertised bramd— O Brand X—

;3_ Lhtmahﬂidmmhrﬂupmimhhdumﬂﬂnwurﬂmmmmﬂaihﬂ?

Makeup— St drink—
Perfums of cleome— Sharmpoo—
Vidan games— Car—
Cereal— Toupt e she—
Bwar— Clething—
Shoas-= Pirza—

"’f. Do you & (agres] or D idisagras?

_a. Commardials are good because _ d. Celebyities shouldn't
thay help paopls dacide what to buy. poake commanciale.
_b. Peopa buy many things they don't ___ A, WMost commenrisls ane truthful.
nead becase of advert|sing. _ f. Advertieers shouldn't use s23 10 sell
g, People would be bether off thieir preducts.
withaut acheriizing.

-5. What do the follmwing Bibe yerses hawe bo aay sbout adhertising?
Ephesins 41718
Ephwslans 5%
1 John 373
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CAN YOU BUY THAT? 1aavartising:

THES HEEK

Our society 8 engutfad by edvarlieling. Think about
it—i’s everywhers! It's on TY, adie, billbaards, ==
dium scorcbaarda, racecars, Simpe, oud air-
parme—=cien on clothing| Companias large youno
paopls to creats lovalty to e brand. At £lhoe
teanageis efe e aga group that spends the mod
maney on T, dothes, and modes, they re e
targets, Byt, they're a bit nathre shout whal they acc
and hear. Thiz deossbon sllows you lo poiil ool
howr false adverlialng can trich them into the "ogita

heva 1™ mentallty.
QPEXER

Yiiegtaps several TV comnerdale and skvow tham
1 ypour graup. After sach one, 2top and talk about
the ad. Whet did the adwertitement eay” What
makan you want for not 1ol buy the produect? What ie
manlpuative about the ad, iT anylhog?

Explaln that companies spend milllons of dollare
I advertlsing every year. On A glvan Super Bewl
Sunday, companies spats] millions far every sscond
of alrthne. Why de they put 30 much wonay amd
eergy bt advarteing? YWhed are come of 1he bagt
athverilsements thal your kids have ssant Why did
1hay (ks thom?

Ancthar pood lead-In = to make & |18 of advar-
Iing abxgans and haws the kide guess the prosdoct
each rapresants. You'll be amazed what they
namember and recopnioe! Few| e Lo gae Thla 25 a
game: ardd gve goinds 1n ame whs &30 name he
riagt alogans in a givan amount of tira.

THE biClsion. BY THE WWMBERs

[. Lot 1he kids share telr tavorlte commerclale. Wy
do thay lika them? Have they bought the prod-
uct? Why or why not?

C.. Moat val recpand by taying, “It depends...”
A good way bo hatwdke thig Is 15 maka two leta,
onE of advartesed bvands and anobher Brand X.
Then write the reazons glvan 1o sach anawar

. Spe how many Hferenl brand Names your group
can think of far cagh produsl Discwas haw they
bacame evrare of the brand. Podnt ouk how asey |t
la o remambar ertain soe—the mark of an
eflective advertisement!

5]'. Thia will moft Ikely creaks a vansty of rasponoed,
Let your kids debate tha diffarant lasuas. You
rmight wigh b0 have then taka eldes for thelr poal-
donsa n 8 debate-sAds of discusslon. Try 1o cowar
=4 manmy pHnts of ulew a8 posalbla and keep the
diecumalan open-mirsded.

78

S_Mh for thealr apinicie—how can they apply these
Bhbla verses b thelr lvea? What do thesa soy
about todey's achrertlaing? How doas this change
howr they view adverlizlng?

THE Ci0tE

Challerge your kics to tehe a cose [0k & Lhe ada

Higy wateh and haer, Since e goal 2 10 Make

morsdy, sdvertizars will Glwaws vy 1o make tha prod-

et ook good. Talk about ways thal they cen discarn
these meazagas, What queshons £an they ask when
they ase or hear an ad? Hom can they limit tha
amaunt ol sde that they she o hear?

Pobet out that advertising isn't all had. In fact,
there ars henefite 1o learning aboul & product. Bk,
ada can aleo decehe and lic, Whal rressages do
your kds ses or romembaer 1hat Aren'L true?

Communicate how God views money and adwar-
tsing Gening caught Up In the “gotta have 17 men-
tality i uphealhy and sindol. Hedp your kids s=e Hhat
with That attltude they'l start to wand meane and
moe—aoon thay become more ghagdy and unbappy
with whal they hewa. God wants us bo be comienk
arad ko rely on him, How does advedtislng afest the
wray they vhaw God® Can H affect our relabionshin:

with T How?
MoRe

& Junt how sumoursded are your Kids by sdvertise-
mania? Aek your group o koep allst of svarny-
where thay ses adwyigements. They wight not
raaliza just how Furrounded 1hey are by ade,
Challenga them to tele @ e ook during the
wash &8 thay go ta $cheol 3nd Rang oul with
trionds. Hawe themn keep s eye ot for ada on
ciothirg, on buses, on (he Internet, and s¢an on
careal bowes, Have them bring thelr laks and tadk
about tham, Where did they 2ee advertizing? Haw
did it make tham feel?

# What Impect has advertlsing had on national kalt-
days, aapacially Christimae? Talk apow advertizng
in thiz zontawt Howr seould they v Chrietinas IF
iheny didn't have to shap, By, o racsive gifte?
What If thera ware ne Enster bunmies or gifts from
Santa? Whet if Yolentine's Danp waes [uet abodt
showdiog bowa and not ghring away reses, camsdy, ar
paper carda? Whet meaning {bath rellglous and
rat) hae the medla and soclety ghvens our halidays,
I Eaztar or Thanksgiving? Mk & fwo=coliinn
list—wiih sde and Without ags. Have 1hem st
werds or Ideas about mach holiday Rom lhese par-
speatives. Holidays to mekids i e dizcussian
are Ezater, Chrigtmas, All Saints Day (Halloweaen),
Tranksghdrg, and the Fourth of k.



